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The EU is still the world’s biggest exporter and importer. But times are
changing fast. In the next 10 to 15 years, 90% of the world’s growth
will take place outside Europe.
EU trade policy – including the current negotiations with the US on TTIP
– can tap into this growth to create jobs at home, and maintain our
influence abroad. Find out what is being done to keep Europe competing
with the best in the 21st century.

EU Trade Policy

Making trade work for you
A quick overview

Introduction
EU TRADE POLICY TODAY…
AND TOMORROW
Trade is key to growth and jobs. But trade policy is evolving. Cecilia Malmström,
EU Commissioner for Trade, explains why.
Why do trade and EU trade policy matter?
Trade has long been key to generating growth and
jobs. Today, the EU’s exports to countries outside Europe support over 31 million jobs across the 28 Member States – and over 19 million jobs in countries
outside Europe.
And in the coming years, some 90% of world growth
is forecast to be outside the EU. If we want to tap into
that growth, we need to be able to continue accessing
those markets. So the EU is busy negotiating trade deals
with countries from Japan to Tunisia. And, of course,
a future TTIP deal with the US would cover a third of
world trade and 40% of global output.
Being open to trade also helps us stay competitive,
by giving EU firms access to the widest range of inputs
at the best price. And consumers gain too: trade brings
us lower prices in the shops, and a wider range of quality products and services.

What impact has EU trade policy had in
recent years?
The EU’s trade policy has notched up solid successes in
recent years. Our trade agreement with South Korea,
for example, will soon mark its fifth anniversary. Since
it came into force, EU exports of goods to South Korea
have risen by 55% and services by over 40%.
It scrapped customs duties on nearly all goods, but
as the first of a new generation of EU trade deals, it also
went much further. It tackled other kinds of barrier to
trade, such as red tape. It opened up markets in services and investment. And it included other measures,
from promoting competition to fostering sustainable
development.
Another example is our agreements with Georgia,
Moldova and Ukraine. On top of removing barriers
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to trade, they seek to align the partner country’s regulations with EU rules. The aim is to promote higher
quality standards for products and increase consumer
and environmental protection.

What are the main challenges facing EU
trade policy?
Today, global value chains mean goods comprise raw
materials and parts from around the world. Access to
these at competitive prices is just as important for EU
industry as access to export markets.
What’s more, services, intellectual property, and investment also add value to finished goods. And services
themselves – be they in finance, tourism or insurance –
also constitute exports. So trade policy needs to cover
these areas too.
The EU still believes the best approach is multilateral
– in other words, in the WTO. But the WTO works on the
basis of unanimity. Getting its 164 members to agree is
a challenge. And the changing economic balance in the
world affects where the weight of interests lies.
So alongside our work in the WTO, we’ve been negotiating agreements with groups of countries – such
as the Trade in Services Agreement – which in future
could become WTO agreements.

Trade policy is increasingly the subject of
criticism. Why do you think this is?
20 years ago trade policy was largely the preserve of
policy wonks. But the WTO Ministerial in Seattle in
1999 saw a sudden surge in public interest about further
trade liberalisation. No longer confined to tariffs and
quotas, trade policy was now inextricably linked to a
nation’s social and environmental policies, as well as
countries’ overall development strategies.
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That may be true, but there is no reason why trade
policy should interfere with other areas of public policy.
Indeed, the EU is committed to ensuring its trade agreements leave the EU and its Member States entirely free
to legislate in the public interest.
There are a lot of genuinely held concerns among
the public, and it is great that we have a living, farreaching debate on trade matters in Europe. However,
there is also a lot of scaremongering, in particular about
TTIP. People need to have the facts – not just the fables.

Why the new Trade for All strategy? What do
you want to achieve?
The new strategy aims to make EU trade policy better at generating the export opportunities that in turn
create jobs for people across Europe. It addresses not
just interests, but values too. And it sets down a clear
roadmap for future negotiations.
It also seeks to make trade policy-making more
transparent, by opening up negotiations to more
public scrutiny. In fact, the new strategy is a direct
response to the intense public debate on trade in the
EU. Transparency is central to that trade debate, so
when preparing its strategy the Commission consulted hundreds of civil society groups and government
representatives. As such it reflects the Juncker Commission’s pledge to listen and respond to EU citizens’
concerns.

What changes will Trade for All mean in
practical terms?
The new strategy has four parts: effectiveness, transparency, values, and negotiations. I’ll just mention a few
key points.
To ensure greater effectiveness, we will update our
policy to reflect new realities like the rise of global value
chains, the digital economy, and trade in services. We
want a closer partnership with Member States, the European Parliament and stakeholders. And we want to
particularly help small and medium-sized businesses
in all future trade deals.
On transparency, we are extending our measures in
the TTIP talks to all the EU’s trade negotiations.
When it comes to values, we’ve pledged to safeguard
the right of the EU and its Member States to regulate in
the public interest. And future agreements will cover
areas like sustainable development and fair and ethical trade.
As for negotiations, our roadmap includes re-energising talks at the WTO, launching new negotiations
with Australia and New Zealand, and ensuring our
agreements with African and Caribbean countries are
implemented effectively. g

DG TRADE
‣‣ ec.europa.eu/trade and twitter.com/trade_eu

Commissioner Cecilia Malmström’s website
‣‣ bit.ly/malmstromeu
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FACTS & FIGURES

A common trade policy has been at the heart of European integration ever since the Treaty of
Rome came into force nearly 60 years ago. Today, as the biggest exporter and importer in the
world, the EU sits at the centre of a complex, worldwide network of trade agreements, helping to
make commerce a key generator of growth and jobs in Europe.

1957

The Treaty of Rome establishes the
Common Commercial Policy

1960

The Commission negotiates on behalf
of its Member States in the Dillon
Round of trade talks

1968

First EC anti-dumping Regulation
introduced

1971

The Generalised Scheme of
Preferences (GSP) comes into effect, to
support developing countries

1972

First free trade agreement with a
major partner - Switzerland

MILLION

Trade supports

jobs in the EU

1995

The World Trade Organisation is
established

1996

Launch of Market Access Strategy to
open up new markets for EU exporters

2000

The Cotonou Agreement paves the way for
Economic Partnership Agreements (EPAs) with
African, Caribbean and Pacific countries

2001

Launch of WTO Doha Round –
with key aim of improving trading
prospects of developing countries

The state of eu trade - SEPTEMBER 2016
EU & Customs Union (Andorra, Monaco, San Marino, Turkey)
European Economic Area (Norway, Iceland, Liechtenstein)
Preferential trade agreement in place (FTA, EPA, DCFTA)
Preferential agreement awaiting adoption/ ratification
Preferential trade agreement being negotiated
Potential for free trade partnership
Stand-alone investment agreement being negotiated
Preferential agreement in the process of modernisation

2013
2008

The first EPA enters into
force - EU-Cariforum

Talks launched on a
Transatlantic Trade and
Investment Partnership
(TTIP) with the US

2015

The EU’s ‘Trade for All’ strategy aims
to make trade policy more responsible,
effective and transparent

Each additional

€1 billion

in EU exports creates

14,000
new jobs

EU TRADE DEALS
WHY WE ALL BENEFIT
The figures leave no doubt: the benefits of trade and investment are huge. This makes
the EU’s free trade policy an important source of growth and jobs in Europe. That’s why
the Commission is working hard to connect Europe even better to the global economy.

T

he EU is the largest economy in the world, the
biggest exporter and importer, and the leading
investor and recipient of foreign investment. With just
7% of the world’s population, it accounts for over one
quarter of the world’s wealth as measured by gross domestic product (GDP) – the total value of goods and
services produced. And trade contributes a great deal
to this wealth. European external trade in goods and
services accounts for 35% of EU GDP – five percentage
points above the US. Already today, 31 million people
in the EU, one seventh of the labour force, depend on
exports for their livelihood. And that’s only going to
increase in the future.

Speaking with a single voice
The single market with the free movement of goods,
services, people and capital within the EU’s borders is
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a cornerstone of the Union’s ability to create jobs by
trading with other countries and regions. The EU, not
national governments, is responsible for this market.
It also manages trade relations with the wider world.
Speaking with a single voice, the EU carries considerably
more weight in international trade negotiations than
any of its individual members would. It is an active
economic and political player with growing regional
and global interests and responsibilities.
The benefits of such a strong common approach are
easy to see. More trade means more economic growth in
the Member States which can help us overcome the economic crisis. External trade has been playing a dynamic
role in boosting economic growth for many decades.
Trade with the rest of the world doubled from 1999 to
2010, and currently almost three-quarters of imports
into the EU pay no, or reduced, duties. The EU is the
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biggest trading partner for 59 countries. In comparison,
the figure for China is 36 and for the US just 24.

It’s about competitiveness
Two-thirds of EU imports are raw materials, intermediary goods and components needed by EU manufacturers. Europe’s market must remain open to these supplies. Restricting their flow or raising the cost of imports
would backfire by increasing the costs and reducing
the competitiveness of European companies both at
home and abroad.
Once current negotiations are successfully completed, trade policy will add around €150 billion to
our economy. Trade means growth and leads to higher
salaries, both in Europe and elsewhere. The OECD estimates that if the world’s 20 leading economies slashed
trade barriers by 50% they could boost jobs by up to 4%,
raise people’s wages by up to 8% and increase exports
by up to 20%.
Increased trade also offers a greater variety of goods,
at lower prices, to consumers. The gains for the average
consumer are in the range of €600 per year. Trade helps
reduce poverty. A World Bank study, which used data
from 80 countries over four decades, confirms that open
trade boosts economic growth and that the incomes of
the poor rise one-for-one with overall growth.

Competition as a challenge
According to the International Monetary Fund, 90%
of future economic growth will be generated outside
Europe (one third of it in China alone). But the growth
of other economic powerhouses, such as China, India
and Brazil, also intensifies competition in terms of the
price and quality of goods they produce, and, perhaps
more importantly, for access to energy and raw materials. That said, by opening their economies and creating
new groups of affluent consumers, these countries are
providing important new opportunities for European
exporters. Chinese import tariffs fell from 19.8% in
1996 to 4.7% in 2012. Over the same period, Indian
tariffs fell from 20.1% to 7% and Brazilian tariffs from
13.8% to 10% – although other, less visible, barriers to
EU exports remain.

EU-South Korea Free Trade Agreement
In 2010, the EU and South Korea signed a free trade deal.
Four years later, made-in-Europe exports to Korea rose
dramatically – by 55% for goods, and more than 40% for
services.
One small EU business that has made the most of the
deal is Col d’Orcia, one of the oldest wine producers in
Montalcino, a hill town in Tuscany. They use grapes grown
on the estate and surrounding farms. Like most Italian
wineries, Col d’Orcia is a small firm.
In its free trade agreement (FTA) with the EU, South
Korea scrapped customs duties on EU wine and cut the
paperwork involved. Col d’Orcia now sells 1,500 bottles of
wine each year to South Korea, its quality denoted by IGP
(Indicazione Geografica Protetta) and DOC (Denominazione
di Origine Controllata) certification.
Sales of Col d’Orcia’s flagship product Brunello di
Montalcino have also created interest in Montalcino and
Tuscany, generating a rise in the number of South Koreans
visiting the region.

Col d'Orcia

‣‣ www.coldorcia.it

EU-South Korea Free Trade Agreement
‣‣ bit.ly/koreadeal

Free commerce also allows countries to procure the
best products and services for their citizens internationally. This means government and local authorities can
save taxpayers’ money on the products and services
they purchase. Trade and investment flows spread new
ideas and innovation, new technologies and the best
research, leading to improvements in the products and
services that people use.
Trade also brings people together. It develops and
secures economic ties between nations and contributes
to political stability. Trade in the 1950s was one of the
initial drivers which helped create the peaceful Europe
we have today. What it did for Europe then, it can do
for the world today. g

EU trade agreements
‣‣ bit.ly/eutradedeals
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WE ARE THE 99% – ENSURING SMEs
BENEFIT FROM FREE TRADE
Some 99% of EU firms are small and medium-sized businesses. Many provide goods,
components and services to other companies that export. Countless others sell to
overseas customers directly.

T

ariffs, it could be argued, affect all firms equally.
So if tariffs fall, smaller firms should also benefit.
But when it comes to selling goods and services outside
the EU, smaller firms actually find it more difficult to
overcome barriers to trade than do bigger companies.
This is because some of the greatest hurdles to trade are
‘behind the border’ barriers such as red tape, customs
procedures, labelling requirements, and recognition
of professional qualifications. These hit smaller firms
hardest because they do not have the staff to deal with
them – or the lawyers to handle them on their behalf.
Trade agreements can break down such barriers, and
open up new markets for small businesses.
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Smaller firms also find it harder to find information
about potential export markets. Again, trade deals can
help by getting governments to set up online one-stop
shops with information about their country’s rules and
regulations. Under the new Trade for All strategy, the EU
aims to ask its trading partners to do just that.
The Commission also plans to coordinate its work
with Member States’ trade promotion policies. It will
carry out surveys on barriers smaller firms face in specific markets, and work more closely with their business
associations to understand their needs better. g

EU trade agreements
‣‣ europa.eu/!xu73rc

Manufaktura (Poland)

Huyghe Brewery (Belgium)

The Polish company Manufaktura produces Bolesławiec pottery,
hand-decorated tableware made from local white clay. The EU’s
free trade agreement with South Korea opened up a new market
for Manufaktura. Today, it exports nearly a third of its production
to the country. Japanese visitors to South Korea liked Manufaktura’s ceramics so much, the company opened a shop in Japan.
With a fifth of its workforce producing goods to sell to South
Korea, Manufaktura has taken on extra staff and plans to hire 30
more. Growing interest in the town’s pottery means 10,000 tourists a year now flock to Bolesławiec, including South Koreans.
The influx of visitors has brought benefits to other parts of the
town’s economy.
‣‣ bit.ly/boleslawiec

Huyghe Brewery is a small family business in Belgium founded
in 1902. Its flagship beer Delirium Tremens is known worldwide,
the bottle’s colourful label featuring a pink elephant contributing
to its success. The EU’s 2013 free trade agreement (FTA) with
Peru and Colombia saw the South Americans cut their tariffs
from 20% to 0%. They also simplified their technical regulations, standards, and conformity assessment procedures and
made them more transparent. As a result, smaller breweries
and craft brewers found it easier to access the countries’ beer
markets, which big multinationals had previously dominated.
Huyghe seized its chance and in 2015 saw exports to Colombia
and Peru rise by 50%.
‣‣ bit.ly/huyghebrewery

TRADE MEANS JOBS
THE EFFECTS OF TRADE ON JOBS
AND INCOME
The link between trade and jobs is clear. EU companies export nearly as much as China
to the rest of the world and more than firms in the US or any other country. And those
exports to the rest of the world provide jobs for 31 million Europeans. In other words,
1 in 7 of all jobs in the EU depends on exports.

T

rade encourages firms to restructure and inno- income (see link below). The study found that exports
vate, enabling them and individual citizens to create opportunities for everyone, both higher and
tap into the opportunities offered by an ever-changing less skilled workers. Indeed, it revealed that on average
global market place.
export-related jobs pay better than jobs in the rest of
But trade and investment networks are becoming the economy. The study also showed that EU exports
more complicated. Goods are no longer made in one support a significant share of jobs in almost all countries
country alone. They are often assembled using raw across the EU.
materials and components from around the world.
Joining forces benefits all of us. More than 16% of
Intellectual property (such as patents), services and in- Europeans who
are in export-related jobs
vestment also add value to the
live in a different EU country
Over the last 20 years, the
end product. Such global value
from the country from which
number of EU jobs that rely
chains are becoming increasingthe final product or service is
on exports has risen by
ly important.
exported.
This complexity makes it
So, for example, Germany’s
harder to measure the relationexports create 6,200,000 jobs
ship between openness to trade
in Germany and a further
and labour markets. We can no
1,300,000 jobs in firms produclonger calculate how many jobs
ing components or providing
are supported by exporting acservices in other Member States.
tivities in a given country just by
Another 870,000 Germans are in
looking at exporting firms themjobs linked to exports from other
selves. We also need to take into
Member States to countries outaccount the jobs in firms supplyside the EU. This shows the bening inputs, such as raw materials, components and ser- efits of the EU single market and its key role in keeping
vices. Increasingly, these activities span borders.
EU firms competitive.
And the competitiveness of European firms also deLast but not least, EU exports support 19 million jobs
pends on their ability to access inputs from outside the EU outside the EU in companies providing raw materials,
at competitive prices. Indeed, when it comes to jobs, trade components and services. So what is good for Europe
is not just about exports – it works both ways.
is also good for our partners. In a globalised world, economic stakes are ever more interdependent. g

The effects of trade on jobs and income

In 2015 DG TRADE and the Joint Research Centre carried out a study into the effects of trade on jobs and

EU Exports to the World: Effects on
employment and income
‣‣ bit.ly/exporteffects
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TTIP – A VERY SHORT INTRODUCTION
JOBS

The Transatlantic Trade and Investment Partnership (TTIP). No doubt you’ve heard or
read about it already – not least because it’s one of this Commission’s top 10 priorities.
But how would TTIP, a new-generation free trade deal, work in practice? Why would it
be good news for all of us? And what about the myths sometimes linked to it?

T

TIP would have three main parts – market access,
regulatory cooperation, and rules. The first part
would involve opening up our markets to each other.
TTIP would scrap or cut the taxes that EU exporters
still face at US customs. It would also enable them to
offer more kinds of service in the US, win more US
government contracts, and speed up product checks
at customs.
Regulatory cooperation would bring together EU
and US regulators to help cut the cost of red tape for
exporting firms – like having to get products tested
and approved twice over. These costs hit small business

€ €

especially hard. Regulators would see where existing
EU and US standards are equivalent, and cooperate
more closely on developing regulations in future – for
example, on electric cars. All without cutting corners
in protecting people or the environment.
Finally, new and clearer ground rules for trade between
us would make trade easier and fairer. These rules would
cover areas ranging from red tape at customs to free and
fair competition. Measures would also be put in place to
help small business take full advantage of TTIP.
TTIP would bring clear benefits for people across
Europe. Below are the top six:

Expanding our economy
Trade matters for our economy. Evidence
shows EU trade deals deliver economic
growth and create new opportunities for
EU firms.

Creating more and
better-paid jobs

The EU and US are already the biggest
overseas investors in each other’s economies. TTIP would put in place clear, predictable rules to help EU businesses expand and compete, and generate growth and jobs in the process.
MADE IN

31 million jobs in Europe rely on exports.
And studies show that they can be up to
16% better paid than other kinds of job. 5 million such
jobs already depend on exports to the US. And TTIP
would create even more.

Shaping globalisation

1

Encouraging more investment

TTIP would set new ground rules and
standards. These could serve as a model
1for global trade. That could in turn help
us maintain our influence and promote our interests
in a world of fast-emerging economies.
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MADE IN

Protecting people’s rights at work
and the environment
TTIP would put sustainability centre
stage. It would help ensure businesses
manage
their global supply chains re-Dd
CH
sponsibly, with accountability and transparency. And
it would include specific provisions on everything from
biodiversity to international labour standards.
NEWS

Offering more choice to consumers
Opening our markets would mean a
greater range of goods and services for
consumers and businesses.
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MYTH BUSTING
Certain myths have developed about what TTIP would
or wouldn’t do – claims that simply don’t stack up. Here
are the top three.

Myth 1
“TTIP will lower food safety standards in Europe.”

The facts

TTIP will mean no weakening of the EU’s high food
safety standards– absolutely none. The way we regulate
things like genetically modified organisms (GMOs) and
food safety will stay just like it is. TTIP will not force the
EU to import GM foods which EU regulators haven’t
already approved, hormone-treated beef or meat from
cloned animals.
But it will enable EU and US regulators to work
together to help make it easier to export and import
whilst fully respecting our rules on food safety.

Myth 2
“TTIP would allow powerful US firms to sue governments at will.”

The facts
EU countries have more than 1,400 investment agreements with each other and with other, non-EU countries to help attract foreign investors.
The agreements include a system for resolving differences between investors and governments known
as Investor-State Dispute Settlement, or ISDS.
In TTIP we want to replace ISDS with a new Investment Court System (ICS). This would commit governments to respecting four basic guarantees for investors
while explicitly safeguarding governments’ right to
regulate in the public interest.
An investor could only bring a case to the ICS by
claiming a government had broken one or more of
these four guarantees. The EU and US would each appoint to the Court fully-qualified, independent judges
who would have to follow a strict code of conduct.
Governments and investors would have the right to

A new agreement with Canada
The EU has recently negotiated a Comprehensive Economic
and Trade Agreement (CETA) with Canada.
Once applied, CETA will offer EU firms more and better
business opportunities in Canada and support jobs in Europe.
It will tackle a whole range of issues to make business with
Canada easier – from removing customs duties, and ending
limits on EU firms bidding for Canadian public contracts,
to opening up Canada's services market, and encouraging
greater investment in both directions.
As well as delivering economic gains, the agreement will
include provisions to safeguard the environment, and protect
consumers' health and safety.

appeal against decisions by the Court. And the public
would have access to hearings and to any documents
related to a case.

Myth 3
“TTIP will force EU governments to privatise the public
services we all rely on.”

The facts
All EU trade deals include specific guarantees for public
services. After we sign trade deals, governments can still
run these services exactly as they wish.
For example, they can still define ‘public services’ as
broadly as they want and freely decide when to let the
public sector alone provide a particular service. Nothing in TTIP would stop a government from bringing an
outsourced public service back into the public sector.
And not renewing a company’s contract to provide a
public service would give no grounds for compensation. g

Transatlantic Trade and Investment Partnership (TTIP)
in focus
‣‣ ec.europa.eu/ttip
‣‣ twitter.com/@EU_TTIP_team
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TRANSPARENCY, LISTENING, OUTREACH
TRADE POLICY-MAKING DONE RIGHT
Ensuring transparency, listening attentively, and reaching out to everyone concerned
are at the heart of the Commission’s work on trade policy. They are also major
priorities for Commissioner Malmström. That is because getting the policy right – one
that benefits as many Europeans as possible – means involving everyone with a stake
in the outcome of trade negotiations, at every stage.

A

n effective trade policy must have broad support, so DG TRADE is active in its transparency,
listening and outreach efforts to ensure that all stakeholders feel included. This starts, as it should, with the
general public. Extensive use is made of the internet to
get a clearer idea of people’s wishes and concerns about
EU trade policy. For TTIP alone, for example, DG TRADE
has held four online consultations. It also posts regular
updates on its work to negotiate and implement trade
agreements on Twitter (see below).

DG TRADE also works in close partnership with the
Commission’s Representations in EU Member States to
get its message across, to listen to people’s wishes and
concerns, and to respond accordingly.
The Representations’ work includes speaking at
public debates and conferences; reaching out to government ministers, officials, parliamentarians and
interest groups; and advising DG TRADE on issues
of particular importance locally. The Representations
also engage with the public on Twitter and develop
web content.
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National governments are of central importance,
of course. The Commission gets negotiating guidelines from the Member States for any trade negotiation it launches. The guidelines have to be agreed
unanimously by the Member States, and they set
out the issues on the table and any red lines governments might have. DG TRADE then consults
governments throughout the negotiating process
through the Council’s weekly Trade Policy Committee. Commission negotiators take part in many
different meetings along the way – from detailed,
technical discussions between trade policy officials,
to meetings with Ministers.
The Commission also keeps the European Parliament informed of the negotiations. It does this
mainly through the Parliament’s Committee for
International Trade (known as ‘INTA’). Commissioner Malmström has also made a concerted effort
to reach out to MPs in Member States. Since the
beginning of 2015 she has met with 21 different
national parliaments.

©©EU/EP

DOSSIER

Interest in the civil society meetings on trade
has grown, with ever more organisations and
people taking part
Advice from outside experts
DG TRADE also meets regularly with outside experts
for advice. For example, at the start of the talks on
TTIP, DG TRADE set up a 16-strong Advisory Group.
Its members come from a variety of backgrounds and
have extensive experience in industry and commerce,
consumer affairs, workers’ rights, and environmental
protection. Advisory Board members have access to key
documents – even offers made to the US to open up EU
markets, which are otherwise confidential. In return,
they give DG TRADE high quality advice on topics it
is negotiating. Members’ details and meeting reports
are available online (see link below).

DG TRADE also wants to hear from other groups
with a stake in EU trade policy, so it regularly meets
people from firms large and small, and from industry bodies. Trade is, after all, about the mechanics
of doing business, so their input is necessary. But
DG TRADE also listens to people from consumer
organisations and NGOs of all kinds; chambers of
commerce and employers’ and professional associations; trade unions; the European Economic and
Social Committee; and think tanks and researchers.
This is done both formally and informally.
Since 2014 it has increased the number of formal
meetings to 25 per year. DG TRADE has also introduced innovative formats, from large-scale events
such as The European Policy Day in 2015 to smaller
workshops on specific areas of trade policy, such as
international negotiations for an agreement on trade
in environmental goods. Other formal meetings offer stakeholders regular updates on policy developments or negotiating rounds.
Interest in the civil society meetings on trade
has grown, with ever more organisations and people taking part. Today, over 440 civil society groups
are registered on DG TRADE’s database – up by 40%

since 2013. In 2014 DG TRADE also launched special
events during the TTIP negotiating rounds so that interest groups could come and discuss their priorities
with EU and US negotiators. Over 400 people came
to the TTIP interest group meeting in February 2016.
Of those, 80 made presentations to the team and
answered the team’s questions. DG TRADE meets
informally too, with industry, unions, and consumer
and green groups. And negotiators’ doors remain
open to anyone who wishes to express their hopes
or concerns.

Sharing documents
Last, but certainly not least, is the sharing of documents. The aim is to share as many trade policy
documents as possible – not just with governments
and MEPs, but also with the public. With TTIP, for
example, DG TRADE has taken the unprecedented step of publishing more than 500 documents
online. These include position papers setting out
the EU’s aims in a particular area; textual proposals
(legal texts); factsheets and FAQs; press releases and
background notes; and studies and meeting reports.
DG TRADE has also reached an agreement with its
US partners that means governments of EU Member
States can now set up reading rooms in their capitals.
There, government ministers and officials and national
MPs can consult so-called ‘consolidated texts’. EU and
US negotiators are working together on these legal texts
and so have joint ownership of them. g

Trade policy and you
‣‣ bit.ly/tradepolicy

TTIP – Documents and events
‣‣ bit.ly/ttipdocs

Twitter

‣‣ @Trade_EU
‣‣ @EU_TTIP_Team
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More information on EU trade:
ec.europa.eu/trade

Follow @Trade_EU on Twitter

HOW TO OBTAIN EU PUBLICATIONS
Free publications:
• one copy:
via EU Bookshop (http://bookshop.europa.eu);
• more than one copy or posters/maps:
from the European Union’s representations (http://ec.europa.eu/represent_en.htm);
from the delegations in non-EU countries (http://eeas.europa.eu/delegations/index_en.htm);
by contacting the Europe Direct service (http://europa.eu/europedirect/index_en.htm) or
calling 00 800 6 7 8 9 10 11 (freephone number from anywhere in the EU) (*).
(*) The information given is free, as are most calls (though some operators, phone boxes or hotels may charge you).

Priced publications:
• via EU Bookshop (http://bookshop.europa.eu).
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